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Social Network(EX)

The Structure of Romantic and Sexual Relations at "JefTerson High School"
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Each circle represents a student and lines connecting students represent romantic relations occuring within the 6 months
preceding the interview, Numbers under the figure count the number of times that pattern was observed (1.¢. we found 63
pairs unconnected to anyone ¢lse)
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http://cfs8.tistory.com/upload_control/download.blog?fhandle=YmxvZzk3NDEyQGZzOC50aXN0b3J5LmNvbTovYXR0YWNoLzAvMTguanBn
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The Social Media Universe is Expanding

800 MM+monthly active users L9ust(19mm 15MM+ users

YOU 800MM+monthly users visit site foursquare 15MM+users
MZynga 232MM+monthly active users Pinterest  6MM+ users
230MM+users scvngr  2MM+users
Linkedffl] 135MM-+users POLYVORE 2MM+users
115MM+subscribers 2MM+ users

Google+  62MM+users 1.5MM+users
flickr: s5iMm+users Path  500K+users
(oveddk®  20MM+blogs OINK  100K+users

SourceEstebancontrerasThe State of Social Media Marketing in 201
Source: Official and Estimated statistics. Facebook, YouZyhga Twitter, LinkedInGroupon Elick; Tumblr, Instagram FoursquarePinterest scvngr Path, Google+

SlashGeaiTechCruncti ComscoreFastCompanyOink:TechCrunchGetGlue Foodspotting Sorayeb I NJ Linkedra



http://advertising.yahoo.com/article/flickr.html
http://www.slashgear.com/google-passes-62-million-users-adding-625000-new-users-daily-28204738/
http://techcrunch.com/2011/12/22/googlesplus/
http://techcrunch.com/2011/12/22/googlesplus/
http://techcrunch.com/2011/12/22/googlesplus/
http://techcrunch.com/2011/12/22/googlesplus/
http://www.fastcompany.com/1726460/fashion-site-polyvore-is-creating-an-army-of-anna-wintours
http://techcrunch.com/2011/11/22/oink-hits-100k-downloads-with-a-100k-items-added-in-under-three-weeks/
http://blog.getglue.com/?p=8976
http://www.linkedin.com/in/sorayadarabi
http://www.linkedin.com/in/sorayadarabi
http://www.linkedin.com/in/sorayadarabi
http://www.linkedin.com/in/sorayadarabi
http://www.linkedin.com/in/sorayadarabi
http://www.linkedin.com/in/sorayadarabi
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Location

App Store :

34%

Android Market : 28%
Mash Up Contents : 39%

This type of sccial network ING ULEs JEORrapiic services and

capabilitios, such as oding and geotagging to enable

additional social dyna

“Checking in" at your location on

Facebook Places and Foursquare

GEOSOCIAL AND LBS ON SMARTPHONES

recommendahion

This type of information or entertainment service utifizes the

goographic position of a mobile device through a network

.
2

Locating the nearest Thai restourant

or acquirin

wons based on yow

currant loc




Opportunity of LBS

of smartphone users “frequently” = o SEUS Thariesting AnEnciss Had
use apps that require them to ' 280
O give tIl)xiu locatxgn (2010). 4 9 O / clients requesting geographically
o targeted online ad campaigns (2011).
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o of companies are focusing on
6 5 /o geoqraphical gontext fpr their
0 Local online advertising expected Nl iy enet
to grow 255% to $35B by 2014 (U.S.) . | 1 ) |
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NEXT SNS?

Facebook ¢ g A U0S NJ




Check-In Services
(LBSNS : Location based SNS)
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Print(Check -In)




LBSNS : Gamification (Battle Ground)




LBSNS : Near Communications(SNS)
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Audience Combined)

Selected Social Networking Properties (Mobile Browser and App

March 2012
Total U.S. Smartphone Subscribers Age 18+ on iOS, Android and RIM
Platforms
Source: comScore Mobile Metrix 2.0
Total Unique |% Reach Average
Visitors (000) Minutes per
Visitor
Facebook 78,002 80.4% 441.3
Twitter 25593 26.4% 114 .4
LinkedIn 7,624 7.9% 12.9
Pinterest 7.493 1.7% 52.9
I | Foursquare 5,495 57% I 1456
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.8 8V oV 10V 11V

do eV MLy 187 213 256 289
E Y 13 16 19 21

N A 11 15 17 20

Y1 85% 94% 89% 95%
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